Sales by Product Category

The Three Pillars that Support YUSHIN

YUSHIN's core business is take-out robots, which are essential to the manufacturing process of plastic injection molded
products. The company also offers custom-ordered equipment that support the automated processes before and after the

work of take-out robots, as well as parts and maintenance service.
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We will continue to develop products that meet regional and industry characteristics. In addition, we will make further
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In response to the growing need for automation in Japan and overseas, we will focus on businesses that have synergy with take-out
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uture rowth Strategy > robots. In addition, through the palletizing robot launched in 2020, we will work to expand our products beyond the plastics industry.
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One of our competitive advantages over other companies is our network, which is the best in the industry. We will continue to
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focus on securing and training human resources to support our global expansion and develop high quality services worldwide.






