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Sales by End-User Industry Segment Information

YUSHIN Robots are used in a Wide Range of Industries

Our robots operate in platns where plastic products are made by injection molding machines, and we expand our business 

in wide range of industries where plastic are used.  Our sales in medical and automotive industry is growing recently. We have 

increased sales in automotive as many parts have been replaced by plastic, and the industry needs lightweight parts. In 

medical area, they have replaced glass materials with disposable plastic from the aspect of good hygiene and 

mass-production. These are the good areas for us as our robots excel at high-speed and high-accuracy.

In the year ended March, 2021, the sales ratio for medical area ranked top for the first time. It was due to a large-scale 

medical project and the demand for Covid-19 test kit.  The downturn in domestic automotive market gave negative impact on 

the sales, but the sales ratio for that area was the top on the list for the past few years. We expect higher sales in this area 

when the market recovers. The sales in electronic parts industry increased in the second half of the year as Chinese market 

recovered.

Net sales, Operating profit, and Order by Segment 

YUSHIN carries out the development, production, sales and after-sales maintenance of take-out robots for injection-molded 

products and peripheral equipment, including labor-saving systems. In the domestic market, these operations are handled by 

the Company; overseas markets - North America, Asia (South Korea, Taiwan, China, Indonesia, Vietnam, Malaysia, Thailand and 

India) and Europe (UK and Germany) - are serviced by local subsidiaries, including YUSHIN AMERICA INC. (US), YUSHIN KOREA 

CO., LTD. (South Korea), YUSHIN AUTOMATION LTD. (Europe) and other local ones. The local subsidiaries are independently 

managed units, with separately drafted strategies and activities.

Accordingly, YUSHIN's operations, based on its production, sales and after-sales maintenance setups, are geographically 

grouped into four reportable segments: Japan, North America, Asia and Europe.
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Sales decreased by 9.6% year-on-year to 13,337 million yen due to the weak sales caused by lower investment 

due to the ongoing Covid-19 situation. Operating profit increased by 0.8% year-on-year to 1.286 million yen.

Sales increased by 18.8% year-on-year to 3.460 million yen due to the sales increase in medical products such as 

test kits. Operating profit increased 74.1% year-on-year to 468 million yen.

Sales increased by 14.5% year-on-year to 4.582 million yen due to the sales increase caused by higher investment 

in China in the second half of the year. Operating profit increased 41.4% year-on-year to 406 million yen.

Sales decreased by 27.4% year-on-year to 1,914 million yen due to the sales decrease of custom-ordered 

equipment for medical products. Operating profit increased 62.8% year-on-year to 375 million yen.

Operating result per segment in fiscal year 2021
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By expanding our business into a variety of industries, we can disperse risk posed by the decline in a specific 
industry.  We will try to keep existing sales mix so that a specific area does not account for a large portion of the 
sales. In the meantime, we expect the demand for plastic increases for the automotive and medical much more than 
now; the former for lightweight, the latter good hygiene.  We expect these industries will be the main driver for the 
business growth in the areas.  We will also put in a good amount of effort to develop products which satisfy the 
market needs.

Future Growth Strategy




